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Twin Photographers 
Reinvent Themselves
John and I had our first experience with photography as pre-schoolers, in the little house where 
my family lived in the leafy Dandenong Ranges of Melbourne, Australia. Dad had blackened 

out the dingy downstairs bathroom, and poking our heads around the door we watched eagerly 
as he placed a blank piece of white paper into what looked like a smelly tray of water. Then, as 
if some invisible artist was magically painting on the paper, after a few seconds, a black and 

white image of my sister, brother and myself appeared. We were hooked from then on.
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It was the late 1950’s and we were on a family 
holiday in our British-built Vanguard sedan 
heading to the Grampian Mountains, our new 
small tear-shaped ‘Globe Trotter’ caravan affixed 

behind. I see us now: John and I are standing, 
gripping the back of the front seat tightly, our 
new Kodak Brownie cameras at the ready, our 
eyes glued to the dirt road ahead. Mum in her 
flamboyant fashion starts to sing: “We’re heading 
for the Wild Blue Yonder.” She composes the tune 
herself, and from then on our new van is loosely 
named Bluyonda. As dusk approaches our eyes are 
on the road ahead. Suddenly a kangaroo leaps from 
nowhere, and with two clicks, and one big jump, has 
crossed the road in front and disappeared forever 
into the thick scrub creeping onto the road. “Did you 
see that?” Mum shouts in her high pitched tone. We 
did see. With a mixture of frozen fear and immense 
excitement we had captured an instant in time. 
 Our passion for photography was further 
nurtured in the late 1960’s by an eccentric art 
teacher at Melbourne Boys High School. His 
philosophy was to order the boys out onto the 
streets to create ‘art’ with their cameras and if 
they jumped in front of moving cars to get photos 
that was OK, so long as the images were ‘art’.  

With photography and travel lurking in the 
background as a hobby and passion throughout 
our school and university years, we both completed 
4 years at Monash University gaining Honours in 
Science degrees. In 1980 having a career in Travel 
Photography seemed impossible to everyone who 
knew us, but we had other ideas.  
 

There were two of us – identical 
twins – with the same dream. 
 
Out of the blue, an amazing break came in 1982 
with an assignment photographing China for Thai 
International Airlines. Our hobby pictures had been 
appreciated by the marketing manager, and China 
had started its “open door policy”. The brief was 
fundamental: “take beautiful images” and with a 
naive youthful can-do attitude we boarded the train 
from Hong Kong to Canton.  
 We were amongst the first independent 
travelling foreign photographers to visit China, and 
with uncertain policies regarding photography it 
seemed there were few limits. We photographed 
freely. The brief “take beautiful images” would be 
our mantra for the next 40 years.
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We visited a village near Guilin in China with a view to photographing 
portraits of the elderly. Word spread quickly and in minutes it seemed 
every old person in the village was in line. Some had never been 
photographed before. The day finished in a thatched roof hut sharing a 
Chinese style home-cooked meal surrounded by all the old villagers!

Being identical twins has 
been a wonderful gift. We 
have been able to pursue our 
so-called impossible dreams 
in travel photography in many 
ways. The idea of success 
or failure, and the fears and 
challenges, have also been 
softened because they have 
been shared. 

The images from this 
assignment launched our 
career as Stock World-Wide 
Travel Photographers. For two 
introverted young men who 
feared flying, travelling the world 
taking photographs had always 
seemed impossible. Now it was 
a real possibility. We would 
always battle with our fears, 
but photography and travel 
were overriding passions for 
us. For over 30 years from our 
base in Hong Kong, we created 
beautiful travel-themed images, 
our work appearing in such 
diverse formats as the National 
Geographic, postage stamps, and 
exteriors of Hong Kong trams.  
Then around 2007, the financial 
crisis and digital revolution led 
to the collapse of the Travel 
Stock Photography business 
and suddenly profesionally 
created high-quality images were 
no longer valued. This had a 
significant financial impact on 
us. Looking back at this time 
today, we see this adversity as a 
blessing, inspiring us to search 
for a new direction. 
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After visiting many art 
galleries in Asia we explored 
the creative possibilities of 
merging images together 
and experimenting with 
new digital techniques. Our 
challenge was to create 
artworks from our images 
that, as well as being 
beautiful, were imaginative 
and thought provoking. For a 
few years we showcased art 
exhibitions on canvas in 
Hong Kong and Australia. 
However it was trying some 
of our artworks as silk 
scarves, an idea that emerged 
from brainstorming with 
our families, that Bluyonda 
Silk Scarves was born. Our 
challenge is to create silk 
scarves that are visually 
captivating and beautiful with 
interesting stories that engage 
on a personal level. We 
invariably work with details 
- the cobblestones on the 
street, the sun shimmering 
on the water, the gnarled old 
tree, as these elements can be 
subtly significant in creating 
the visual experience. But 
ultimately, our philosophy is 
patience, interest, vigilance, 
and most importantly 
enthusiasm.

John and I are now approaching 70 
years of age, plus starting a business 
in an industry we are completely 
unfamiliar with has been a major 
challenge. Some of the issues we have 
come up against include: 

●  When sales are being dominated 
by the internet and social media, 
presenting an exclusive product that 
needs to be personally experienced 
to be appreciated is difficult. 

●  When we started photography in 
1980 all that mattered was the 
quality of our images and at that 
time businesses we approached 
were eager to view and represent 
our work. Today, without a personal 
connection, it is almost impossible 
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to present our product to the 
'decision maker'. Emails rarely 
achieve results and cold visiting 
or calling often not commercially 
viable. 

●  Today's society seems less 
concerned with longevity and 
quality and more focused on price. 
Our scarves are not a fast-fashion 
product and the quality silk chiffon 
and silk twill, if cared for, will last a 
lifetime. 

With the environmental awareness 
that is now happening there is an 
opportunity to convince buyers that 
mountains of clothes which end up in 
landfill is a disaster. Excellent quality 
natural products that last are the best 
value in all respects. 


